
 
 
 

 
 

 
 
 
 
 

Pennsylvania Association of Realtors® 
Welcome Home Survey, 2nd Quarter 2018 

 
Welcome Home is a consumer survey project sponsored by the Pennsylvania Association of 
Realtors®. The surveys, performed by Keystone Analytics®, are conducted on a quarterly basis and 
provide information on a number of consumer buying trends, such as financing products used in the 
transaction, reasons behind the home purchase and challenges faced with the buying process. Find 
more information at WelcomeHomePA.org or on Twitter at #WelcomeHomePA. 
 
Key Findings 
 
Almost a quarter of new homebuyers said their home search process took less than a month. 
In the first quarter, 20 percent of buyers reported a one-month process and that number jumped to 
24 percent in the second quarter. While this increase in self-reported “quick buys” is within the 
survey’s margin of error, an increase lines up with what Realtors® have reported in recent months, 
which is that low inventory is pressing buyers to make offers and close on homes quickly. In 
addition, half of new homebuyers continue to report that it took them less than three months from 
the time they started searching to the day they closed on their home. 
 

 
 

Time spent in home search – Total buyers 
 
  



For the second survey in a row, buyers over the age of 50 were significantly more likely to report 
taking less than a month from starting a home search to closing on their new home. More than 30 
percent of respondents over age 50 said their home purchase took less than a month to complete, 
compared to just 16 percent of home buyers under the age of 50. 
 

 
 

Time spent in home search – Under 50 versus Over 50 
 
Income levels appear to have had a more direct impact on the length of the home search in the 
second quarter. Thirty-one percent of new homebuyers with self-reported income levels between 
$75,000 and $150,000 spent more than six months in their home search, while only 23 percent 
reported the same in the first quarter. 
 

 
 

Time spent in home search – By income 
  



Local banks and credit unions continue to be where new homebuyers are seeking their 
mortgage. For the second quarter in a row, 35 percent of new homebuyers reported that their 
originator was a local bank. We did observe a slight, but not yet statistically significant, increase in 
homebuyers reporting using an online mortgage originator to obtain financing for their home. Nine 
percent of new homebuyers reported using something like Rocket Mortgage to get their loan, 
compared to 6 percent in the first quarter.  
 

 
 

Mortgage originators – Total 
 
Non-white homebuyers were more than three times as likely (21 percent) to report using an online 
mortgage lending service as white homebuyers (6 percent). Typically, non-white homebuyers make 
up about 10-15 percent of responses to Welcome Home surveys, so small-sample size caveats do 
apply. But if this dynamic holds up in future surveys, we may have discovered something meaningful 
about where the growth in online mortgage lending is coming from. 
 

 
 

Mortgage originators – White versus non-white  



Location remains far and away the top reason for a new home purchase, with 37 percent 
saying that was the winning variable for their new home. Sixteen percent of new homebuyers in 
the first and second quarters picked interior features (kitchens, garages, open floor plans), while 8 
percent said affordable pricing, nearly unchanged from 9 percent in the first quarter.  
 

 
 

Most important factor in home purchase - Total 
 
For new homebuyers with children, we saw a shift in two categories: affordability and acreage. Only 
4 percent of homebuyers with children indicated that an affordable price was their main reason for 
purchasing their home, in comparison with 10 percent previously. And 10 percent of homebuyers 
with children indicated that a larger plot or more acreage was their top choice, compared with only 3 
percent in our last survey.  
 

 
 

Most important factor in home purchase – Children versus no children 
 
  



Other Findings 
 
Cash purchases appear to be back on traditional levels after a shift in the fourth quarter of 2017. 
Since the beginning of Welcome Home, cash purchases among ages 35-49 have averaged 14 percent, 
but we’ve seen spikes in both the fourth quarter 2016 and fourth quarter 2017. Responses have 
returned to average levels with 36 percent indicating a cash purchase in the second quarter this year. 
 

 
 

Mortgage options – Cash purchases 
 
Use of home search websites in the second quarter tracks with average usage over the life of the 
Welcome Home survey. Zillow.com continues to be the preferred home search site of choice, with 
19 percent of new homebuyers in the second quarter and 20 percent on average using the website.  
 

 
 

Home search websites – 2nd quarter versus average 



New homebuyers’ thoughts on property taxes have shifted little in three years. Since the Welcome 
Home survey launched in 2015, an average of 52 percent of new homebuyers have indicated that 
they paid close attention to property taxes, but had other reasons behind the home purchase.  
 

 
 

Property taxes 
 
 
 
 
 
 
Methodology 
The survey was fielded by Keystone Analytics® on the evenings of April 29 – May 2, 2018, using 
telephone interviews conducted by live operators. Survey respondents are adult residents of 
Pennsylvania identified by purchased consumer data as having purchased a home in the 
commonwealth of Pennsylvania in the last 12 months. Respondents were asked to confirm this 
before being invited to complete the survey over the phone. A total of 300 respondents completed 
the survey over those evenings. 
 
Survey responses were weighted based on the geographic distribution of new home sales in 
Pennsylvania over the last 12 months, and grouped based on the layout of Pennsylvania’s 
demographic marketing areas. Results have a margin of error of +/- 5.7 percent within a confidence 
interval of 95 percent. 


